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1.CONTEXT AND MOTIVATIONS OF
THE PROJECT

First of all, let's get to know each other. We are a team of six young consultants who have
recently graduated as Business Engineers. We are full of energy, dynamic and ready to
discover new and exciting horizons.
As consultants, we have been recruited by “Delicrisps” to assist them in their digital
transformation. 
Before explaining the organization's activities in more detail, it is essential to understand why
and how it was established.

Local and organic products have been
gaining popularity for several years now.
Consumers are becoming more and more
attentive to their consumption habits.
That is why the managers at Delicrisps
decided to launch a local crsips brand a
few years ago. Now, it is possible to
enjoy an aperitif by purchasing products
from a regional source. As the brands
are already well-known at an industrial
level, it is crucial for us to provide our
clients with advice on various aspects
such as marketing, management, digital
tools, and more.
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Competing with other brands requires
being the most efficient!
To remain competitive, Delicrisps
requires an ERP (Enterprise Resource
Planning) system. The essential
components of a business, such as
accounting, employee management,
purchasing, supply chain and more, can
be managed and integrated through this
system.
For this case study, we will operate with
the Odoo platform, which is both
intuitive and easy to use. All aspects of
the business will be centralized in one
place and managed using the various
modules available on this application.

In this report, we will start by describing the company and the positioning of our proposal.
Our next topic will be how we manage our team, explaining our organization and work plan.
We will then discuss the implementation we carried out on the Odoo application. In the
process, we will explore the connection between Zapier and Odoo. Finally, we will conclude
with the limitations of our work and future prospects.



2.DESCRIPTION OF DELICRISPS

As we explained earlier, we will be working with Delicrisps, a local and environmentally-
friendly crisps brand. The Delicrisps production plant is located in Nivelles, within the sandy
loam agricultural region, renowned for its high-quality soils. The soils in the sandy loam
region are typically rich in organic matter and nutrients, making it an ideal location for
potato cultivation. The choice to establish the plant close to their potato growers aligns with
their goal of minimizing transportation, considering the environmental impact of the
transport sector, which is one of the most polluting sectors today.

The company's mission is to provide
Belgian consumers with high-quality
crisps that respect the planet. Their vision
is to diversify their crisps range and
capture a larger market share. 

Delicrips is an environmentally committed brand. All the potato producers collaborate with
hold organic certifications, meaning they refrain from using chemicals or GMOs. Moreover,
it was a priority for Delicrisps that their crisps were packaged in recyclable packaging.

Finally, their strategy is to identify
consumer needs and produce crisps that
perfectly match their desires.

In terms of flavors, the company currently offers a range of three options: salt, paprika and
gherkins (pickles). However, it hopes to expand this product range in the future. For
example, they are presently working on producing Vegan crisps, utilizing exclusively plant-
based ingredients. The brand also offers various packet sizes, accommodating individual
portions to family-sized servings.

This small company currently employs around ten passionate people, all experts in their field.
The team comprises a CEO, a marketing manager, a human resources manager, a financial
manager, a chef responsible for the secret recipes, a sales and distribution team (consisting of
two individuals) and three employees directly engaged in crisp production at the plant. In
terms of team operations, each member shares a common vision: the Human Resources
Director strives to recruit individuals who share their sustainability values, while the
Marketing Manager is equally committed to minimizing the carbon footprint of advertising
campaigns and marketing operations as much as possible.

Our team of consultants is thrilled to assist Delicrisps. The digital transformation we will be
carrying out for this brand will enhance their competitiveness in the Belgian crisps market.
Indeed, this transformation will enable Delicrisps to optimize operations, improve their
digital literacy, adapt to ongoing technological developments and achieve much more!
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3.THE POSITIONNING OF  
DELICRISPS 

3.1. Delicrisps' global positioning 

Positioning in relation to the competitive environment 
There are two types of competitors: direct and indirect. 
Firstly, there are the major crisps brands such as Lay's and Pringles. These brands offer a
wide range of crisps and generally have a large market share and a strong presence in
supermarkets. What sets Delicrisps apart from these major crisps brands is its commitment to
sustainability and quality. The crisps are made locally, using local ingredients, and the
packaging is recyclable. The company is transparent about the manufacturing process. As a
local company, Delicrisps is close to its customers and supports ethical practices, creating an
authentic, quality experience for crisps lovers in Belgium.
Their indirect competitors include all the other savoury snacks such as crackers, pretzels,
popcorn, crackers and nuts (almonds, peanuts, etc.). But Delicrisps differentiates itself from
all its competitors not only through its commitment to environmental sustainability, but also
through the quality of the products it offers. 

Positioning in relation to their customers 
Delicrisps targets a diverse audience of customers, each with specific characteristics and
preferences. 
Firstly, the company appeals to environmentally conscious consumers, those who place a
high value on sustainability and reducing their carbon footprint. The crisps made from local
ingredients and the recyclable packaging are designed to meet their expectations in terms of
environmental responsibility. 
Delicrisps also targets quality snackers, those who love high-quality products and are looking
for a unique snacking experience. It is important to emphasise the exceptional quality of
these crisps, which are made in small batches with particular attention to detail to satisfy
customers. The company is also targeting consumers who appreciate transparency in the
supply chain. They want to know where products come from, how they are made, and
Delicrisps is there to answer their questions. 
As a Belgian company based in the sandy loam region, the company also naturally appeals to
local consumers who are proud to support local businesses. 
By targeting these different customer segments, Delicrisps aims to create a diverse and loyal
customer base, offering products and experiences that meet their specific needs, values and
preferences.
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3.2. SAM

In order to study the positioning of the Delicrisps project, we will use the Strategic Alignment
Model (SAM). The SAM aims to align an organisation's IT strategy with its business
strategy, there by improving the organisation's positioning in relation to IT.
The alignment perspective followed by Delicrisps is “Technological transformation”. The
company will use IT not to support an existing strategy but to reinvent itself and try to
improve its operational efficiency. With the implementation of Odoo, Delicrisps wants to
improve the production of its crisps, improve the management of its supplies and have an
online presence via a website. So we're talking about Business-IT strategic alignment. 
The starting point for this perspective is our company's business strategy, i.e. the desire to
become a key player in the production of local and organic crisps by offering a range of high-
quality, environmentally-friendly products.
The company's general management works closely with the IT department. General
management will define the business strategy, which will redefine the IT strategy. On the
basis of this business strategy, the IT managers will drive the IT strategy by developing the
information architecture that will enable the technologies to be implemented in a way that
meets the company's needs. 
The IT strategy will then have a significant influence on the choice of IT infrastructure, with
the main focus on implementing Odoo to effectively integrate the organisation's operations.

3.3. Strategic impact grid

Nolan's Strategic Impact Grid assesses the role of information technology (IT) along two
axes: the need for reliability and the need for innovation. This model classifies companies
into four categories (Factory, Support, Strategic, and Turnaround) according to their
position on these two axes.
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Positioning in relation to suppliers
Delicrisps works with local farmers, such as Ferme Brunin, to supply them with potatoes.
Working with local farmers is the best way to guarantee the freshness and quality of the
potatoes. The company also works with oil suppliers such as Colzeo to cook the crisps.
Delicrisps only uses oils that are low in saturated fatty acids. By using this type of oil, the
crisps will have a better nutritional quality, which can make them more attractive to health-
conscious consumers. 
Delicrisps works with 'pure pack', a supplier of environmentally-friendly food packaging, as
the company only uses recyclable or compostable paper bags. 
Finally, the company works with a supplier of spices and seasonings called 'organic spices'.
These are organic spices that guarantee the quality and variety of the seasonings.



The Delicrisps organisation falls into the 'Factory' category because Delicrisps attaches
paramount importance to the reliability and stability of its IT networks, but does not plan to
aggressively exploit technology. Indeed, on the one hand, IT occupies a central place within
Delicrisps, supporting its day-to-day operations (production of crisps, management of social
media, etc.). The company is always looking to improve the efficiency of its operations and
optimise its costs. However, on the other hand, the importance of IT discussed above is limited
to improving current operations and does not focus on the long-term direction of overall
strategy. The impact of IT on overall business strategy is relatively moderate. Although future
developments, such as the development of a new variety of crisps, are on the agenda at
Delicrisps, these will not have a major impact on the company's strategy.

The Delicrisps company therefore sees IT as having a crucial role in its organisation in ensuring
that day-to-day operations run smoothly, and not in redefining the firm's overall strategy.
Delicrisps has not been able to generate significant competitive advantage through IT.
However, the crisps company can also fall into the 'Support' category, where IT is seen as a tool
to support existing operations, such as a social media presence.

3.4. Business-IT alignment at different levels of the organisation

Business-IT alignment must take place at the strategic, tactical and operational levels of the
company. 

At the strategic level, Delicrisps is aligning its business strategy with its IT strategy. Initially,
Delicrisps considered IT to be 'unimportant' and was not really dependent on it. The only IT
systems used were very basic. With its new business strategy, the organisation is now giving IT
a prominent place, making it 'indispensable' to its operations. Indeed, the company makes
intensive use of IT in its day-to-day operations. This encompasses everything from chip
production management to online presence on social media. This extensive use of IT
demonstrates the crucial importance of information technology to Delicrisps' operational
efficiency. However, despite this extensive use, IT has not yet created any significant
differentiation or specific competitive advantage for Delicrisps. The company complies with
food industry standards by using IT in a standard way, focusing on the reliability of IT
systems. 
At a tactical level, the company's business projects are linked to its IT projects through the
enterprise architecture, which acts as a coordination framework. To achieve its objectives,
Delicrisps uses an operational 'coordination' model. The company operates several Odoo
modules that work closely together but manage their own operations autonomously. The
maturity stage of the architecture is "standardised technology". Delicrisps adopts common IT
solutions for certain business functions, but the processes are not fully integrated.
At an operational level, the company is aligning its business and IT operations via delivery
service management.
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3.5 SWOT

STRENGTHS WEAKNESSES

OPPORTUNITIES THREATS

S W

O T

Implementation of an integrated ERP
system to manage all Delicrisps
operations 
Process automation using Odoo (order
management, accounting, etc.)
Real-time information available for each
module, essential for effective decision-
making

Technical skills required to use Odoo
effectively 
Odoo implementation costs (licences,
hardware, training, etc.)
Time required to implement Odoo,
which could disrupt the organisation's
operational activity

Optimise the supply chain using the
Inventory, Purchase and Manufacturing
modules, thereby reducing costs
Expand your product range with the
Manufacturing module
Improve customer relations using the
Sales, Social marketing and Website
modules

Dependence on the Odoo ERP system,
which could be a risk in the event of
problems at Odoo
Technical complexity in managing the
many modules
Increased competition in the IT
market, which is particularly
competitive and can therefore make it
difficult to recruit and retain qualified
professionals capable of managing
Odoo modules.
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Local raw
materials

producers 

Producers of
recyclable
packaging

Odoo service
providers

Key partners Crisps prep

Deliveries

Logistic

Accounting

Managing the
employees

Online
Marketing

Key activities Production of
local,
environmental
ly-friendly
crisps

Online
presence via a
website for
greater
visibility

Using Odoo to
optimise
operations and
efficiency

Value Proposition

Customer
feedback on
the Web site
Competitio
n on our
social
networks
(Facebook)

Customer
Relationships

Customer
segments

Belgian
crisps lovers
who want to

buy eco-
responsibly 

    

Website
Social
media:
Facebook 

Communication
canal

Competent IT
team

Odoo

Key resources Production
costs
IT
infrastructure
costs
Staff training
costs

Cost structure

Source of
incomes

Sales of crisps
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28/09: Submission of the draft report
13/10: Odoo implementation
27/10: Creation and presentation of the video
12/11: Submission of the final report

To maximise the efficiency of our work, we have meticulously planned our project,
establishing key deadlines to which we must conform:

Each deadline is preceded by a one-week margin to anticipate any last-minute problems or
adjustments. This margin allows us to ensure the quality of each deliverable while meeting
the deadlines.

In our team, we have six consultants determined to integrate a digital solution into the Odoo
company.

V
ic

toria Dumonceaux Clémentine Ghem

Eu
génie ClarenneSophie Briolo Sara Camassi

Pauline Jadot

4. TEAM WORK AND ORGANIZATION
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To better organise our work, we opted for a detailed approach using a Work Packages chart
(See appendix 1), which divided our project into three main entities:

Project management

Implementation of
Odoo

Reports

This component is crucial to the overall supervision of the
project. Clémentine was designated project manager because of
her exceptional skills in organisation, time management and
attention to detail. She is responsible for planning, process
monitoring and communication within the group. In addition,
Clémentine is responsible for ensuring that every report is
submitted on time, guaranteeing the cohesion of the team.

This central phase of the project was assigned to Sara and
Sophie because of their IT skills and their ability to adapt to
new software. Their experience enables them to manage the
Odoo platform and its 8 modules efficiently. Their enthusiasm
for exploring Odoo's functionalities ensures optimal results.

Creating reports is an essential step. Victoria, Pauline and
Eugénie have been appointed to this task. Eugénie and Pauline,
who are both skilled report writers, are responsible for writing
the reports, ensuring the highest quality, accuracy and
professionalism. Victoria, meanwhile, is responsible for the
layout, thanks to her skills in visual organization. She ensures
the coherence and visual appeal of the entire project, from
graphic design and document layout to the creation of
presentations and video editing. Victoria also manages the
Odoo modules for social marketing and the website. As a
result, these three team members have been working on writing
the preliminary report, creating the video and producing the
final report.

Our team values diversity, with each member bringing their own expertise and ideas. This
variety enhances our horizontal management approach. It encourages us to work together, to
innovate and to share responsibility. Everyone is encouraged to participate actively and to
commit to our common goals. This diversity prepares us to meet challenges effectively. To
ensure precise, methodical management of each phase of our project, we put in place a set of
structured practices and management tools. At the heart of our approach was the Gantt
chart, a planning tool that enabled us to break the project down into distinct stages, each with 
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specific deadlines. This was essential to ensure that each report was completed by its
deadline, contributing to effective time management. 
To ensure precise, methodical management of each phase of our project, we put in place a set
of structured practices and management tools. At the heart of our approach was the Gantt
chart, a planning tool that enabled us to break the project down into distinct stages, each
with specific deadlines. This was essential to ensure that each report was completed by its
deadline, contributing to effective time management. 
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To support the Gantt chart, we
integrated the Asana platform into our
process. Asana has enabled us to create
a dedicated schedule for our teamwork,
where each task has been meticulously
listed and assigned to a specific
member. This platform provides us
with a shared schedule, a detailed list of
tasks and sub-tasks, clear deadlines,
and the ability to track the progress of
each item. What's more, we've
integrated all our meetings with Asana,
ensuring that nobody misses a crucial
meeting.

Each team member was assigned tasks according to their skills and areas of expertise. This
clarity of roles and responsibilities contributed to a fair distribution of work and individual
responsibility. For report writing, we use Microsoft Teams, where a shared document
accessible to all team members enables real-time collaboration. Everyone can contribute to
their own part of the document, while maintaining an overview of the document as a whole.
A shared canvas has also been set up.

Group meetings play an essential role in our process. We used the time slots provided by the
teacher to organise these meetings. Before each meeting, all members review the work that
has been completed, allowing us to discuss progress and any problems. These face-to-face
meetings encourage direct communication, increase team cohesion, and give us the
opportunity to share our perspectives and ideas to ensure a high quality end result. 

Outside of scheduled meetings, we use a Messenger group for important and urgent
communications. This platform facilitates real-time coordination and rapid distribution of
crucial information to all team members.

11



Today, many companies still use silo systems. By definition, "operating in silos means that
each department works on its own specialities without concern for the other departments"
(Tissot, 2021). These are departments that operate in isolation, without interconnection or
effective communication with other systems or processes within the same organisation. This
mode of operation can create a number of problems, such as gaps in communication,
duplication of effort and loss of efficiency, and is also very costly. 
In contrast, Odoo, an Enterprise Resource Planning (ERP) system, is designed to help
businesses manage and integrate many aspects of their operations, including accounting,
sales management, stock management, human resources management, production,
marketing and much more. As we've seen in our work with Odoo, we started with logical
integration by selecting the different modules according to the type of business we created.
This means that instead of having separate systems, we have a single platform that manages
all these operations. 
The implementation of Odoo will therefore play a crucial role in optimising Delicrisps’
operations, streamlining processes, improving productivity and increasing the company's
overall efficiency.

We have decided to use 10 Odoo applications divided in 6 categories to digitalise Delicrips.
Firstly, the sales, invoicing and accounting modules that can be assigned to the finance
category. Then, inventory, purchase and manufacturing will to help manage the project. We
also have a human resources category with the employee module. Finally, we have the
website, social marketing and CRM application. 

5. DESCRIPTION OF OUR ODOO
IMPLEMENTATION
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Accounting 
We have integrated the accounting system, because it is a fundamental pillar of Delicrip’s
business. Thanks to this system, they have an overall view of all the expenditures and income
of the company. They can check that they are not behind with their suppliers and that their
customers are also up to date with them (See appendix 2.1). They can have an overview of
the financial performance of the company in order to assess the profitability and to make
predictions about the future of Delicrip’s that help in decision making. In conclusion, this
module is needed to keep track of the company's finances (See appendix 2.1). 

Sales 
The Sales module allows them to track all sales. Brands such as Delhaize, Colruyt, Carrefour
and BioCap order large quantities of crisps, which enables Delicrisps to offer them better
prices. These large companies buy from Delicrisps on a monthly basis, which explains the
large quantities requested, as you can see in appendix 2.2 with Carrefour. As soon as the
orders are placed, they are recorded in the sales section and issue invoices. Odoo's Sales
application is very practical, as it allows to compare sales volumes between different periods

Invoicing 
The invoicing module is directly connected to the sales module. Thanks to this module, they
can send invoices to  their customers so that they pay them on time. It is also legal proof of
their sales. 
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Finance

Project

Inventory
In the inventory module, there is an overview of all the orders placed by customers that need
to be produced and delivered to the partner supermarkets.  In appendix 2.3, you can see that
this is all done.  

Purchase 
The purchasing module is essential to the smooth running of the company. This is where you
find all the raw materials orders placed. Delicrip's works with 4 suppliers who cover all their
raw materials (See appendix 2.4). Firstly, Pure Pack, which takes care of the recyclable
packaging for the organic crisps.  The brand's second supplier is Colzeo, which supplies them
with organic rapeseed oil to make crispy chips. Organic spices supplies Delicrips’ with
delicious spices to make their chips tastier. These include paprika, pickles and salt. Finally,
their main supplier is the Brunin farm, which allows Delicrp's to have organic, environment
friendly and GMOs free crisps, which is the very essence of the Delicrips’ brand.



Human Resource 

Employee 
The employee module is very useful for managing the different people working in  the
company. It gives an overview of the organisation's hierarchy, as well as the addresses,
salaries and schedules of  the employees. All this information is important to keep in mind
for good human resources management. 
As you can see in appendix 2.6, Delicrips is made up of a CEO, a marketing manager, a
human resources and administration manager, and a financial manager. There are also 2
people in the sales and distribution team and 3 people who manage production without
whom the company would not be able to function. Those 3 people are under the supervision
of Remy, the head cook, who elaborate the recipes.
Another important point for human resources management is the ability to find each
employee's contract in the employee module. This allows to find out legally when the contract
starts and ends, the exact position and salary of each employee. For instance, we have
Catherine, the financial manager. You can see in appendix 2.6 that she works 40h per week
and that she earns 3,500 € per month. 

Website 
Thanks to the Website module, we were able to create an interactive site for consumers of
Delicrisps (See appendix 2.7). This site includes a presentation of the different products
offered by the brand, a presentation of the different suppliers and an overview of the
Delicrisps brand and the values it wishes to promote. Via this website, the consumers are
allowed to get in touch with the brand (See appendix 2.7).  
Unfortunately, the website doesn't allow you to buy crisps online. The reason is that the
brand doesn't want the crisps to spoil on the way, and they don't think it's environmentally
friendly to deliver packets of crisps to your home - it's far too polluting. 
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Manufacturing 
Manufacturing allows to have an overview of all the packets of crisps ordered by the partners
supermarket. This module details the quantities of each raw material required to produce a
packet, as well as the production costs. You can see in appendix 2.5, the quantities needed to
produce a large packet of paprika crisps. It is thanks to this module that  they can determine
the selling price of their packs, so that it is reasonable but the margin is not zero.
The aim of this module is also to find out the progress of the various chip packages ordered
This module also give  an overiwew of all the products of the company (See appendix 2.5). 
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Social marketing 
These days, social networks are widely used by almost every generation. So it was important
to integrate the Delicrisps brand into this trend. The Facebook page offers potential visibility
to a large number of people. What's more, the people in charge of
arketing can write a few words to explain the concept and remind people where the products
come from. 
The social marketing module gives an overview of the different social networks created (in
this case there is only Facebook) as well as the posts made on each of them (See appendix
2.8). 

CRM
The CRM module is a very important tool for managing a company's customer portfolio.
They can register all your customers with all their contact details, as well as organising
meetings, calls, etc. Depending on what is integrated into the module, decision-making will
become easier, thanks in particular to the organisation charts available in real time.
In the case of Delicrisps, for the moment only customer information is available, but the
module can of course be expanded at any time (see appendix 2.9).

Access information

E-mail address: sara.camassi@student.uclouvain.be 
Password: Odoodigital2023



6. DESCRIPTION OF THE ZAPIER -
ODOO CONNECTION  

Zapier is a software solution that allows them to integrate data from one application to
another one and to automate workflows. The first step of the automatisation is to develop a
trigger. Following, it is time for action. This action is an event that an automation performs
after it is triggered. When these two steps are completed, the zap is created. (Zapier, 2023)
Each time a "Zap" is triggered, data is transferred safely. The main advantage of using an
external integration tool is to save time by automating many of the tasks you perform on a
daily basis.

In the case of our support for Delicrisps in its digital transformation, we used Zapier to
create a connection between the Odoo CRM module and an Excel sheet. Thanks to this
integration, everyone with access can have an overview of their customers, along with
information linked to them such as telephone number, address and email address. 
(See appendix 3)
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7. CONCLUSION

In conclusion, we will discuss the positive points and limitations of this work, as well as what
it has brought us as a team of consultants. Finally, we will set out our ideas for the future of
Delicrisps.

First of all, our main task was to develop an ERP system for the fictitious company
Delicrisps, Delicrisps. Initially, this seemed like a very complicated task, as none of us had
ever worked on an ERP platform before and we didn't have a lot of time. However, thanks to
our willingness to learn and the combined skills of each member of the team, we managed to
find the right balance to carry out this mission successfully. We learned that having a clear
overall vision of the business and its processes is crucial from the outset. Without this in-
depth understanding, it's difficult to make effective decisions for the business. In addition,
this project has given us a better understanding of how ERP systems work, which are widely
used in companies around the world. Finally, this project taught us how to collaborate
effectively with team members and that communication is the key to everything.

We believe that implementing Odoo will bring several significant benefits to Delicrisps. By
using Odoo, Delicrisps can simplify and improve the management of its sales, purchasing and
inventory. This means the company can always have a clear and comprehensive view of what
is being bought, sold and stocked, making it easier to plan activities and make informed
decisions. Secondly, by using Odoo for their website, Delicrisps can benefit from improved
online visibility thanks to a user-friendly interface and attractive design. Finally, Odoo can
improve the company's operational efficiency because it enables smoother coordination
between different teams, reducing delays, errors and inefficiencies.

However, we feel that odoo has a few drawbacks. One of these is the complexity of training.
Indeed, it is important that employees are trained in the use of Odoo which can take time and
require additional resources to ensure effective adoption of the system. In addition, it is
possible that certain specific functionalities required for Delicrisps are not directly supported  
by Odoo, which can make customisation of the software more difficult. One example is
carbon footprint tracking, a feature that would enable the environmental impact of the
production process to be tracked and managed.

Generally speaking, Odoo is an extremely comprehensive platform that will enable you to
manage your business more efficiently. Digitising with Odoo and Zapier will save them a lot
of time and tedious tasks.
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As far as Delicrisp's future is concerned, we think it's promising, especially with its
commitment to sustainability and quality. By continuing to strengthen its environmental
practices, consolidating its partnerships with organic producers and implementing cutting-
edge technologies such as the use of an ERP system, Delicrisps is well positioned to expand
its market presence.
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https://www.leblogdudirigeant.com/test-du-logiciel-odoo/
https://www.odoo.com/documentation/16.0/applications/inventory_and_mrp/manufacturing.html
https://www.odoo.com/documentation/16.0/applications/inventory_and_mrp/manufacturing.html
https://www.odoo.com/fr_FR
https://be-fr.openfoodfacts.org/produit/5430001850000/chips-paprika-les-chips-de-lucien
https://www.investopedia.com/terms/e/erp.asp
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9. APPENDICES

Appendix 1: Work Packages chart
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Appendix 2: Odoo implementation

2.1 Accounting



2.2 Sales

2.3 Inventory
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2.5 Manufacturing

2.4 Purchase
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2.6 Employees
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2.7 Website
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2.8 Social marketing 
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Appendix 3: Zapier

2.9 CRM


